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Washington, DC 20530 To Registration Statement
Under the Foreign Agents Registration Act of 1938, as amended

M#
Privacy Act Statement, Every registration statement, short form registration statement, supplemental statement, exhibit, amendment, dissemination report, copy of political
propaganda or other document ar information filed with the Atiorney General under this act is a public record opent to public examination, Inspection and copying during
the posted business hours of the Registration Unit in Washington, D.C. One copy is automatically provided to the Sccretary of State pursuant 10 Section 6(b) of the Act,
and copies of such documents are routinely made available to other sgencies, departments and Congress pursuant to Section 6(c) of the Act. Finally, the Attorney Genreral
transmits an annual report to the Congress on the Administration of the Act which lists the names of all agents and the nature, sources and content of the political propagan-
da dissemlnated or distributed by them. This report is available to the public.

Public Reporting Burden. Public reporting burden for this collection of information is estimsated to average .49 hours per response, including the time for reviewing tnstruc-
tions, searching existing data sources, gathering and maintaining the dats needed, and completing and reviewing the collection of information. Send comments regarding
this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden to Chicf, Registration Unit, Criminal Division,
U.S. Department of Justice, Washington, D.C. 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Waeshington, D.C. 20503.

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subseguently.

1. Name and address of registrant 2. Registration No.

Brouillard Commmications

420 Iexington Avenue; New York, NY 10017 _s/y / ?

3. Name of foreign principal 4. Principal address of foreign principal
750 Lexington Avenue

Australian Meat & Livestock Corporation “New York, NY 10022

5. Indicate whether your foreign principal is one of the following type:
O Foreign government

O Foreign political party

£ Foreign or [ domestic organization: If either, check ong¢ of the following:

C) Partnership O Commiittee
O Corporation {3 Voluntary group
[0 Association & Other (specify) Statutory Corperation

O Individual—State his nationality

6. If the foreign principal is a foreign government, state:

a) Branch or agency represented by the registrant.

b) Name and title of official with whom registrant deals. - bk
':’ E::! S‘T ‘\x_':
s
«..,;) ’:._ 47 __:._.}
7. 1f the foreign principal is a foreign political party, state: ' =
a) Principal address
b) Name and title of official with whom registrant deals,
¢) Principal aim
Pormerly QBD-67 FORM CRM-137
SEP.33




8. 1f the foreign principal is not a foreign government or a foreign political party,

a) State the nature of the business or aclivity of this foreign principal

b) Is this foréign principal

Owned by a foreign government, foreign political party, or other foreign principal ........ooiiiii Yes O No X
Directed by a foreign government, foreign political party, or other foreign principal.......ooin i Yes 0 No &
Controlled by a foreign government, foreign political party, or other foreign principal ................... Yes O No >
Financed by a foreign government, foreign political party, or other foreign principal............... raees Yes O No_"ﬁ
Subsidized in whole by a foreign government, foreign political party, or other foreign principal.......... Yes O No (¥
Subsidized in part by a foreign government, foreign political party, or other foreign pringcipal............. Yes O No ¥

9, Explain fully all items answered “Yes™ in ltem 8(b). (If additional space is needed, a full insert page may be used.)

Although the Australian Meat and Livestock Corporation ("AMIC") is neither owned, directed,
controlled, financed or subsidized by the Government of Australia, the Corporation is
constituted by Australian statute. Under the statite, the Australian Minister for
PrmmmawﬂwrgyappomtsBMbemofﬂnmzmmﬂmfmamterofxmjm
submitted by representatives of the Australian meat industry. A ninth member is appointed
by the Minister, has independent authority and does not represent the Government of
Australia. The Managing Director is appointed by the Corporatitne

The activities of the AMIC, and its relationship with the Government of Australia are
described in its most recent Annual Report vwhich is attached hereto as Exhibit A-1.

10. Ifthe foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other
foreign principal, state who owns and controls it.
The Australian Meat and Idivestock Corporation is owned and finarmdbyﬂxeneatpzodlwers
and exporters of Australia. Control is vested in a board of ten appointed headed
by an independent chairman.

Date of Exhibit A Name and Title Stg ture
. June 14, 1993 Jarvis Cromwell, Vice Pres
‘ Management Supervisor AAA

[ ¥
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LLS, Department of Jostice _ Exhibit B
Washingion, DC 20330 : To Registration %Eatcmcnt QMI Mo 1H5-XK07
Under the ifou’:gn Ag(’m? ngisnmmn Act of 1938, as amended

INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each oral
agreement with his foreign principal, including all modifications of such agreements; or, where no contract exists, a full stalement of
all the circumstances by reasoh of which the registrant is acting as an agent of a foreign principal. This form shall be filed in triplicate
for cach foreign principal named in the registration statement and must be signed by or on behalf of the registrant.

Privacy Act Statement. Every registration statement, shor form repistration stalesent, supplemental statement, exhibit, amendment, disscasination report, copy of political
propaganda or other documient or information filed with the Atloraey CGeneral under this act is a public record open to public examination, inspeetion and copying during
the posted business hours of the Registation Unlt in Washington, DC. One copy is aulomatically provided to the Secretary of Stale pursiant 1o Section 6(b) of the Act,
and coples of such documents are toutinely made available to other agencies, departments and Congress pursuant to Section 6{c) of the Act, Finatly, the Atlorngy Genreral
transmits an annual report 1 fhe Conpress on the Administration of the Act which Iists the pames of all sgents and the natre, sources and content of the political propaganda
disseminated or disiribated by them, This report is avnilable 1o i public.

Public Reporling Busden, Public reporting borden for this collection of information is estimated 10 average 33 hours per response, including, the time for reviewing instruc-
tions, scarching existing datn soutves, gathering and maintaining the data needed, and completing and reviewing the cellection of information, Sead convaents reparding
this hurden estimate or ay olher aspect of this collection of information, Inclading supgestions for reducing this busden to Chief, Registration Unit, Criminal Division,
U8, Depariment of Justice, Washington, DC, 20530; and o the Office of Information and Regulatery Affairs, Office of Menagement and Budpet, Washingion, B, 20501

Name of Registrant © Name of Yoreign Principal
Brouillard Comunications | Australian Meat & Tive Slock Corporation
Check Appropriate Boxes:

1.I ¥'The agreement between the registeant and the above-named foreign principal is a formal written contract. If this box is checked,
attach three copies of the contract to this exhibit, . ' :

2.0 | There is o formal written contract between the registrant and foreign principal, The agreement with the above-named forcign prin{‘ipzd
has resulted from an exchange of correspondence. 11 this box is checked, attach three copies of all pertinent C(illﬁpﬂnd{‘ﬂ{‘{‘. in-
cluding a copy of any initial proposal which has been adopled by referénce in suich ! (‘os:c«:pondcnw ’

3,0 1'The agreement or understanding between the registrant and the foreign principal is the result of n{':lhcr a formal writlen contract
nor an exchange of correspondence between the partics. If this box is checked, give a complete deseription bielow of the terms and
conditions of the oral agreement or understanding, its duration, the foes and the expenscs, if any, o be received,

(6o aliached)

Yormerly OBD-65 _ E ' _— : FORM CRAGISS
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5. Describe fully the activitics the registrant engages in or proposes 1o engage in on behalf of the above foreign principal.

An information kit will be produced 1o be used as a resource {ool for groups ihai,
support. the foreign principle's goals

A 11ip charl will be done within the targel audionce to determine corrent opinion
and guage supporl. : _

A database will be created to track information on decision makers and key influoncers.
Direcl mail will be used both 1o commnicate positions and enlist. supoort, |
A program will be developoed 10 gonerale press covcfage on the foreign principle's positions.

Guest editorials will be solicited from coalition groups to show U.S. supporl for ihe
foreign principle’s positions. _ ' ' ‘ . .

6. Will the activitics on behalf of the above foreign principal include political activitics as defined {n Section '1_(9) of the Act?
Yes (¥ Noll : .

I yes, describe all such political activities indicating, among other 1hings, the: relations, interests or policies to be influenced together
with the means 1o be employed 10 achicve this parposc, .

The regisirant will produoe a background informaton kit about ithe foreign p'r:lncj'pl'e and
the United Stale's Moat Imporl Act. (MA) for usc as a Feference 1ool by U.S. politicians.

The registrant will ddentify key domostic groups and help tham 101) decision rnakérs ithatl
changes 1o the MIA are nocessary. :

advertisomonts arguing for the foreign principle's positon will he. airamgjcény placed
in key media to reach USIR, USIA, and Congressional leaders.

A pakect. for coalition groups will be assonbled, with infornmaton siops they can take 1o
reach decision makers who can amond the MIA.

e rogistrant. will attompt 1o arrange moclings in Washington between coalition xmmlxzm
and thoir Congressional represcntatives.,

 DatoofExhibit® | Nameand Tile

June 14, 1993 Jarvis Cromwell
Vice President
Managoment. Supervisor ¢

ol\nh;sca! mmty lngﬁnrdlaémmn 1(0) o{I u,c Ac‘ l-1;ca-n5 the dissemination of pulﬂ;c'.n propaganda ﬁnd any oster mivirty which 1I;<; pﬂw hm;‘ln bcii;‘;fts-lv;"lii; orv.;;;cr;hp Eﬂi{;}é\ o, prevail ﬁpog, Inz-i-(;c-lr%nn. :,

convert, induce, perswade, or in any other way influcnce any agency of officlel of the Government of the Lnited Swics or any section of die pubpéiisin the United States with relerence W formulating peing. or
the domestic ar Roreipn policies of the United Biates or with reference to the political o pubtic imezests, policies. or relations of a povern of g foreign country or a foreipn political party.
'
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Document: Exhibit B To Registration Statement

4.

The registrant will perform the services customarily
performed by an advertising agency in connection with the
preparation and placement of advertising. These services
will include: making preliminary analyses and evaluations;
preparing and presenting advertising and media plans;
implementing approved plans through the creation of copy,
artwork, scripts, etc.; supervising the production of
finished advertising materials and the placement of such
materials in the media; and providing account management
liaison , coordination, and supervision throughout.

As public relations counsel, the registrant will advise the
management of the foreign principle on those public
relations aspects of its policies and problems for which
advice is sought; develop for approval and implementation
plans designed to achieve the company's public relations
objectives in those areas in which plans are reguested.
These may include: industry tradeshows, media relations,
special events, corporate newsletters, video presentations,
and lobbying; provide professional staff services as may be
required to help the foreign principal carry out its
publicity programs.

The registrant will be compensated for the performance of
its services as follows: the foreign principal will pay the
registrant for actual time-of-staff charges incurred each
month minus any commissions earned on media and production.
The time-of-staff charges will be calculated according to
the registrants standard cost accounting practices and will
include the following three components: the hourly rate of
each registrant employee working on the foreign principal's
account, an overhead factor and a reasonable profit.

Additional details can be found in the attached contract.
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Irene A. Hansen Division of 420 Lexington Avenue 212867 8300
Senior Vice President J. Walter Thompson New York, NY 10017
Company

January 15, 1993 (as of November 11, 1992)

Ms., Frances Cassidy
Chief Executive Officer, Region
of the Americas
Australian Meat & Live-Stock Corporation
750 Lexington Avenue, 17th Floor
New York, NY 10022

Dear Frances:

We are pleased to confirm the terms on which Brouillard
Communications, a division of J. Walter Thompson Company
(Brouillard), will act as advertising agency and public
relations counsel for Australian Meat & Live-Stock
Corporation (AMLC) in North America.

1. Brouillard will perform the services customarily
performed by an advertising agency in connection with the
preparation and placement of advertising. These services
will include: making preliminary analyses and evaluations;
developing and recommending objectives and strategies;
pPreparing and presenting advertising and media plans;
implementing approved plans through the creation of copy,
artwork, scripts, etc; supervising the production of
finished advertising materials and the placement of such
materials in the media; anad providing account management
liaison, coordination, and supervision throughout. It is
understood that all commissionable advertising of AMLC will
be placed through Brouillard during the term of its
appointment except for the commissionable advertising in
Mexico.

2. As public relations counsel, Brouillard'willz

(a) Advise the management of AMLC on those public
relations aspects of the company's policies and problems
for which advice is sought,

(b) Dévelop for approval and implementation plans
designed to achieve the company's public relations
objectives in those areas in which plans are reguested.
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These may include: industry tradeshows, media relations,
special events, corporate newsletters, video presentations
and lobbying.

(c) Provide professional staff services as may bse
required to help the company carry out its publicity
programs,

3. If requested to do so, Brouillard will also render
Additional Services to AMLC including: research services;
services in connection with the preparation of collateral
materials; direct response advertising services; services
in connection with the planning of merchandising progranms;
sales promotion services and corporate identity programs;
and services in connection with product introductions or
other projects in Mexico as set forth in Exhibit A, annexed
hereto. With respect to the services performed by Mexican
agencies, AMLC will enter into agreements directly with
each advertising and public relations agency they decide to
use and Brouillard shall have no obligation under these
agreements or obligations with respect to work done by
those operations.

4. Brouillard will be compensated for the performance
of its services as follows: AMLC will pay Brouillard for
actual time-of-staff charges incurred each month minus any
comnissions earned on media and production. It is further
understood that Brouillard's time-of-staff charges will be
calculated according to Brouillard's standard cost
accounking practices and will include the following three
components: the hourly rate of each Brouillard employee
working on the AMLC account, an overhead factor and a
reasonable profit.

Operating Procedures

- 5. In all cases where substantial expenditures by
AMLC are involved, Brouillard will obtain AMLC's approval
before making commitments. Whenever circumstances permit
Brouillard to do so, it will obtain such approvals in
writing; if occasional circumstances necessitate that
advance approvals be oral, Brouillard will obtain
subseguent written confirmations as promptly as
practicable.
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6. It is understood that AMLC reserves the right to
modify, revise, or cancel any plans, schedules, or work;
and in the event AMLC notifies Brouillard that AMLC wishes
to do so, Brouillard will take steps as promptly as :
practicable to give effect to AMIC's instructions. 1In
connection with any such action, AMLC agrees to pay
Brouillard according to the terms of this agreement for any
work done, including any contracts and commitments
Brouillard is unable to cancel, and to reimburse Brouillard
for any cancellation penalties incurred.

7. Billings to AMLC will be rendered as follows:

(a) Media charges will be billed monthly, under
one invoice for each estimate (covering all payments due
under that estimate during the following month). Where
required, adjusting invoices or credits will be issued
after Brouillard has reviewed individual charges from the

nedia.

(b) Production charges will be billed by job, in
the entire estimated amount of each job, when work is
authorized. When each job is completed, an adjusting
invoice or credit will be issued, based on the actual cost
of the job. Supporting vendor inveices for all production
charges will be available for AMLC's review upon reasonable
notice. A revised estimate will be submitted when it
appears during the course of a job that the total cost
specified in the original estimate will be exceeded by 10%
or $500, whichever is greater. '

. (c) Incidental out-of-pocket charges will be
-billed monthly, and appropriate documentation will be
available for AMLC's review upon reasonable notice.

(d) ‘Time-of-staff charges will be billed monthly
reflecting actual time of staff from previocus month minus
any commissions earned. Time-of-staff invoices will be
accompanied by an activities report describing work done
for that month. S

(e) Additional Bervices performed by Brouillard
will be billed as specified in paragraphs (a) thru (d)
above.
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8. It Is understood that a basic principle of the
AMLC-Brouillard relationship will be that AMLC's funds are
to be in Brouillard's hands in time for Brouillard to meet
the payment dates of media and suppliers and to earn any
cash discounts offered. Accordingly, invoices will be
submitted with specified due dates, and AMLC will pay each
invoice on or before its due date.

9. In invoicing AMLC, Brouillard will allow the same
cash discounts (in dollar amounts) as are granted to
Brouillard by media and suppliers. ‘However, it is
understood that AMLC is entitled to retain such discounts
only when payment is made on or before the invoice due
date, and provided that there is no overdue indebtedness at
the time of payment. In the event that payment is not made
in this manner, Brouillard will charge back to AMLC any
discounts allowed.

10. Brouillard will charge AMLC a late payment penalty
on overdue accounts of one (1) percent over the current
prime lending rate quoted in the Money Rates Table
appearing in . However, in no event
shall the late payment penalty exceed the maximum rate
allowed by applicable state law. Each month Brouillard
will bill and AMLC will pay such a late payment penalty on
any overdue and unpaid balance from the previous month.

For the purposes of this paragraph, the prime lending rate
for each month will be the rate quoted on the first
business day of such month.

11. Since Brouillard may in some circumstances be
required to make substantial commitments on behalf of AMLC,
for vwhich payment will sometimes not be due for a
considerable period, it is understood that Brouillara
reserves the right in any such circumstances to require
full or partial payment prior to commitment, or such other
arrangements assuring payment as are, in the judgment of
Brouillard, appropriate or advisable under the circum-
stances. In the event that such payments are requested by
Brouillard, Brouillard shall deposit such funds in an
interest-bearing bank account and any interest earned
thereon shall be paid to AMLC subsequent to disbursement by
Brouillard of such funds in accordance with the commitment.
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Miscellaneous

12. Except for media space and time that Brouillard
purchases as principal to carry AMLC advertising, purchases
of materials, services, and rights on behalf of AMLC will
be made by Brouillard as agent for AMLC and, as betwean
AMLC and Brouillard, the materials, services, and rights so
acquired will be the property of AMLC, provided that such
materials, services, and rights have been paid for by AMLC
in accordance with this agreement.

13. It is understood that any plans or ideas developed
by Brouillard, including layouts, storyboards, and the
like, will remain its property (regardless of whether any
embodiment of the plans or ideas is in the possession of
AMLC), unless and until incorporated into advertising
materials and published or broadcast during the term of
Brouillard's appeintment, or otherwise paid for as provided
in this agreement at which time the advertising materials
published or broadcast will become the property of AMLC.

14. It will be the responsibility of Brouillard to .
make certain that the necessary contracts or releases have
been obtained with or from those whose names, likenesses,
testimonials, scripts, musical compositions, or similar
materials or rights are used in AMLC advertising or other
materials prepared under this agreement, and Brouillard
agrees to indemnify AMLC against any liabilities and
expenses (including reasonable attorneys' fees) AMLC may
incur as a result of claims and/or proceedings relating to
libel,=slander, defamation, invasion of privacy, piracy,
plagiarism, idea misappropriation, and infringement of
copyright, property right (other than trademark), title or
slogan.

" 15. It is understood that Brouillard cannot undertake
to verify facts supplied to it by AMLC, or factual matters
included in material prepared by Brouillard and approved by
AMLC. It will thus be the responsibility of AMLC to review
all materjals prepared under this agreement to confirm the
accuracy and legality of the descriptions and depictions of
AMLC products and services, as well as any competitive
products or services described or depicted. AMLC agrees to
indemnify and hold harmless Brouillard from and against any
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and all liabilities and expenses (including reasonable
attorneys' fees) which Brouillard may incur as a result of
claims or proceedings relating to information or materials
furnished or approved by AMLC or its representatives for
use or relesse by Brouillard, except for liabilities and
expenses attributable solely to Brouillard's negligence or
willful misconduct. AMLC further agrees to indemnify and
hold harmless Brouillard from and against any expenses
(including reasonable attorneys' fees and Brouillard time
of staff) Brouillard may incur as a result of claims and/or
proceedings relating to false, deceptive, or misleading
description, or comparison of AMLC and/or competitive
products or services, or in connection with Brouillard's
role as AMLC's public relations counsel.

16. Brouillard will endeavor to safeguard AMLC
advertising materials in its possession, but it is
understood that Brouillard will not be responsible for
their loss, damage, or destruction, except where this is
due to Brouillard's negligence.

17. Brouillard acknowledges ite responsibility, both
during and after the term of its appointment, to use all
reasonable efforts to preserve the confidentiality of any
proprietary information or data developed by Brouillard on
behalf of AMLC or disclosed by AMLC to Brouillard.

18. Brouillard agrees that it will retain records and
files relating to its dealings on behalf of AMLC with
media, production vendors, and other third parties for at
least one year after the close of the Year in which each
particular transaction takes place. Brouillard further
agrees that, during the term of its appointment and for one
year thereafter, representatives of AMLC may examine such
records and files upon reasonable notice and during normal
business hours. It is understood that the foregoing does
not include Brouillard salary data, overheads and other
internal Brouillard costs, or non-billable expenses.
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Term and Termination

19. Brouillard's appointment under this agreement will
be effective as of Oct._ber 1, 1992 (with Brouillard's media
purchase responsibiliiies commencing with closing or
broadcast dates on ard after January 1, 1993), and will
continue indefinitely unless and until terminated on $0

respective rights and responsibilities of AMLC and
Brouillard will continue in force during the notice perioq,
including the ordering and billing by Brouillard of space
and time in media and the receipt by Brouillard of any
commissions and fees earned (regardless of whether the

else). Termination of Brouillard's appointment will be
effective at the end of the notice period, and, as promptly
as practicable:

(a) Brouillard will bill amLC for all amounts
remaining due under this agreement (to the extent it has
not done so already) and AMLC will pay such amounts;

(b) Brouillard will ship or deliver to aMLC (or
if AMLC prefers, to any successor agency), at AMLC's
expense, all materials belonging to AMLC that are in the
possession or control of Brouillardq;

(c) Brouillard will transfer to AMLC, and AMLC
will accept, all rights and obligations under existing
contracts or commitments entered into by Brouillara
(whether as principal or agent) on behalf of AMLC and with
its approval, except that any nontransferable contract or
commitment will be carried to completion by Brouillard, and
paid for in accordance with the terms of this agreement by
AMLC, unless some other mutually acceptable approach is
agreed to in writing. :

In the event either party determines that Brouillard's
appointment should terminate with respect to soma, but not
all, of AMIC's products, or to some, but not all, of the
services being performed by Brouillard, the above procedure
wili apply on a product-by-product or service-by-service
basis.
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20. Any dispute involving the termination of
Brouillard's appointment under this agreement (including
any dispute arising under this agreement and still
unresolved between AMLC and Brouillard on the date of
termination) will be submitted to arbitration in the City
of New York and shall be referred to a single arbitrator to
be appointed by the parties in accordance with the rules of
the American Arbitration Assoclation, and any arbitral
award will be enforceable in ac¢cordance with the laws of
the State of New York. The costs of any arbitration will
be shared egually between Brouillard and AMLC, unless the
award provides otherwise.

It is understcood that the above terms will be subject to
review at the reguest of AMLC or Brouillard in light of
changing business circumstances.

Provided the foregoing meets with the approval of AMLC,
please sign and return the enclosed copy of this letter of
agreement.

Very truly yours,

BROUIL COMDIU/N%EIONS
By__, T,é/zz,/ A rt2r7]

ACCEPTED:

AUSTRALIAN MEAT & LIVE-STOCK CORPORATION

By
Name

Title

Date
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Additional Servicesg

Brouillard's role in AMLC advertising and public relations
in Mexico City.

Brief Mexico City on AMLC needs, on a project
basis, and keep them informed of basic AMLC
and industry information on an "as needed"
basis.

Review all work provided by Mexico City
before it goes to AMLC.

Interface between Mexico City and AMLC with
regard to project progress (present their
recommendations or point of view on how to
proceed with a given project to AMLC and help
them modify recommendations per AMLC).

Closely supervise work in progress and manage
the process according to agreed time and

budget parameters.
Attend certain events and presentations.
Review all bills before passing them along to

AMLC. 1Interface between Mexico City and AMLC
with regard to billing questions or problems.




